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WebEngag‘ek Edtech

Welcome to the fifth and the final collateral of the
Edtech Master Pack!

We hope you enjoyed reading the three eBooks on
user engagement and exploring stories of some of
our Edtech customers.

EdTech, or education technology encompasses
everything - from the simple use of computers to
teach math and reading to children by elementary
school professors, to the submission of homework
online. From individuals and workforce upgrading
their skills via mobile & web applications to
individuals preparing for tests with the help of
online learning. From children grasping various
concepts through video-based learning to
individuals taking online classes to get their degree
certifications.

What started as an experiment in education
delivery is now being transformed by a powerful
squadron of entrepreneurs, marketers, and product
managers like you. Just as technology, and
particularly the digital era, has transformed and
improved most major segments of our economy,
Edtech is undergoing a tech revolution too.

And we’re glad to be a part of this revolution. We at
WebEngage bring in a unique experience of
helping EdTech brands across the globe take their
user engagement up a notch and move the needle
via our full-stack marketing automation platform!

This collateral will give you an overview of the
WebEngage marketing automation platform and
help you realize how it plays an impactful role in
powering your Edtech business growth!

Cheers

Avlesh Singh
Co-founder and CEO

Ankit Utreja
Co-founder and CTO





https://webengage.com/solutions/ed-tech/pre-k12/?utm_source=ebook&utm_medium=inline-link&utm_campaign=edtechsolution
https://webengage.com/solutions/ed-tech/online-certifications/?utm_source=product-ebook&utm_medium=inline-link&utm_campaign=edtechsolution
https://webengage.com/solutions/ed-tech/test-preparation/?utm_source=product-ebook&utm_medium=inline-link&utm_campaign=edtechsolution

Why should you focus on

user retention?

Would you like to...

Justify your marketing spends and ROI?

Businesses struggle to justify customer acquisition spends
due to low repeat purchases

Increase your revenue from your existing users?

Drive high user engagement to increase your chances
of making money

gﬁ Use a single platform for all channels

of engagement?

Use a single dashboard for different marketing needs - email,
SMS, on-site, etc.

1@ Engage with users 1-on-1 on a large scale?

Boost conversions with personalized and contextual messaging

If yes, then you need \

WebEngaggx

B2C MARKETING AUTOMATION




Why use

WebEngage?

#2 Marketing Automation Platform On G2’s Customer Satisfaction Index
India | Spring 2020
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Why use

WebEngage?

Seamless Onboarding & Ease Of Use
@@ « Highly intuitive and customizable product
« Easy integration in no time
- Campaigns live within 4 weeks
= Dedicated Support & Service
;%C)\ « 24x7 support, guaranteed!

- Campaign-based solutions for better impact
- Simple and concise product guide

Trusted By Thousands Of Brands

Worldwide

250 Million 400 Million
Messages Sent per Day Users Tracked
1 0 Billion 1 .2 Million
Events Tracked per Day Cross-Channel Campaigns
300"

1 50 Million
Enterprise Customers Users Engaged per Day

WebEngag;s
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WHICH
CHANNELS
DOES
WEBENGAGE
HAVE?




Mobile Push
Notification

EDUBUDDY

Sam's progress report for June is here!

Good Morning Martha, check-out how
Sam has been doing this month at EduBuddy.




In-app
Notifications

Seize the day, Mary!

9 last minute IELTS speaking tips. A must
watch video before your exam today!

Show me now




Q

Amy, you are one of our top learners!

e Chloe@edubuddy.com

Hello Amy,

Trust you are doing well.

| am stoked to tell you that you've been one of the top learners on
our platform this week!

As a token of appreciation, and to keep you motivated towards goal,

here's a 30% off on our advanced Product Management courses.

Explore full catalog

Chloe,
Customer Relations at EduBuddy
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Data Science Institute

Hi Katy, last 7 days to finish your pending course Data
Science for Beginners before it expires.

Login now https://datascienceinstitute.com/mycourse




Web Overlays

Mark, time to go one-up!

Hey Mark, thank you for checking out our
Digital Photography 101 tutorial. Here's 30%
off on our photo editing courses for a
limited period of time!




Feedback & Surveys

2:27 il = (-

How are we doing?

Has Travel Keeper met your expectations?
Requerad

@ Exceeded expectations

How could we improve your experience?

Submit

Webingagg ; -
R ——



Webpush
Notifications

EduBuddy

Joe, help Sara progress to the next chapter

and get her first 'Fast Learner' badge!




Whatsapp
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< [ EbuBUDDY @ A\

Hey Susan,

You are 2 modules away from
completing your course Marketing
Automation 101.

Click here to continue: https://
edubuddy.com/ma101



Facebook

all =

facebook

EDUBUDDY
Sponsored - O
Check out your remaining two GRE mocks

and be ready to score well in GRE!

iy 138

EDUBUDDY.COM
Let's do it

050 623 293 Likes 42 Shares

s Like B Comment A Share

Tammy Olson
3 hrs - Instagram -l

Brainstorming over some wireframes for an
upcoming app. #ux #ui #desian #ios #apple




Automated subscription
renewal call

Press 1 to confirm

2  Press2tocancel




WebEngage Marketing

Automation Dashboard

Analytics
Engine

Engagement
Channels

Cross-channel
User Journeys

Webingagg

Webingagg‘

Segments
Events
Funnel
Cohort
Revenue

Iy Uninstalls

Web Push

g Email

my app

Engagement Overview
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Here's why our

customers love us!

Proven performance and scale

‘@,
15m+

Learners engaged daily

27%

Increase in course completions

£ shawacademy

Lo

23%

Inactive users reactivated

133«

Uplift in paid subscriptions

Scott Newton
CCoO
Shaw Academy

“The WebEngage platform has been crucial in revolutionizing our
entire online user experience. The platform has helped us deliver a
highly-personalized experience to our users consistently.”




Why choose

WebEngage?

@ m "‘ salesforce
- Localytics Adobe

WebEngage Braze Localytics Adobe Campaigns Salesforce
Ease of
use 8.0 G 8.5 G 9.0 N 7.3 G 7.8 G
Ease of
setup 8.0 G 7.5 G 7.0 G 6.8 G 7.1 G
Quality of
support 9.3 G 7.7 G 8.3 G 7.7 G 7.6 G
Product
di . 9.6 G 9.5 G 7.9 G 7.5 G 7.9 G
irection

Channels Email, SMS, Email, In-app Push notifications, Email, SMS, Push,  Email

Mobile & Web Messages, Push In-app Messages In-app Messages

Push, In-App notifications, SMS

Messages, Web

Overlays,

Facebook &

WhatsApp, IVR

2
Source: G



GO-GETTERS
DISRUPTORS

MUMBAI

B1602 Lotus Corporate Park
Goregaon East
Mumbai 400063, India

DELHI

91 Springboard Business Hub Pvt Ltd
Building Number 145, Sector 44
Gurugram, Haryana 122003, India

BENGALURU

4th Floor, No 22, Salarpuria Towers
Hosur Road, 7th Block, Koramangala
Bengaluru 560095, India

DUBAI

Office 406, Bayswater Business Bay,
PO Box 57167
Dubai, United Arab Emirates




Create engaging customer
experiences that matter

Get in touch for a personalized demo of the

WebEngage marketing automation dashboard.

Schedule my free demo

WebEngagg

WebEngage is a full-stack marketing cloud which gives a 360° view of your users & your marketing
efforts (& everything else in between). Loaded with cross platform & cross channel analytics,

the suite makes it possible to drive user engagement & retention with data driven, personalized
campaigns through multiple channels, including the revolutionary Journey Designer.

Thousands of online consumer businesses use WebEngage everyday to improve their user
engagement and retention. Why are you still hesitant?

TALK TO US TODAY

R, +1(408) 890-2392, +91 (022) 6110 2400 ¢ support@webengage.com

Yy @Webengage | f /Webengage


https://webengage.com/campaign-lp/register-for-demo/?utm_source=product-ebook&utm_medium=inline-link&utm_campaign=edtechsolution



